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Outline:  
1. Welcome & Framing (8m)  

a. Introduction, objectives, audience context  
b. Introduction, WSD background & why the student experience can apply to the workshop  
c. Introduction, WSD background & why member national association experience can apply 

to the workshop  
d. Audience poll  

2. From Clinic to Public (5m) 
Positioning WSD as a yearlong platform for learning and engagement 

a. Tangible examples  
b. Knowledge translation in clinical practice 

i. Clinicians already perform knowledge translation routinely by explaining findings, 
diagnoses, prognoses, and treatment options to patients. WSD applies the same 
skill to public-facing communication 

ii. Messaging should be understandable and meaningful to the intended audience 
rather than written in professional or technical language.  

iii. Evidence-informed messaging should reinforce that physical activity, rehabilitation, 
and other healthy behaviors can complement clinical care. 

c. Examples of effective clinician-driven messaging 
d. Link to patient impact, professional growth, and visibility 

3. Interactive Exercise 1: “Translate This” (12 minutes) 
a. Small groups (2 - 4 participants)  
b. Icebreaker  



 
 

 

c. Each group receives a common clinical concept (e.g., posture, 
movement, prevention) 

i. Effectiveness and cost-effectiveness of an individualized, progressive walking and 
education intervention for the prevention of low back pain recurrence in Australia 
(WalkBack): a randomized controlled trial 

ii. What does the evidence say? 
1. WalkBack RCT (Australia) — individualized, progressive walking + education 

intervention for prevention of low back pain recurrence 
2. What does the evidence say? 

a. Walking + education reduced LBP recurrence compared to usual care 
b. Simple, accessible, low-cost intervention — no equipment needed 
c. Supports the message that movement is medicine for the spine 
d. Evidence that patient education alongside physical activity is more 

effective than either alone 
d. Task: create a short patient-facing message or social media post 

i. The exercise should follow a clear progression: 
1. Why does the message matter to your community? 
2. Who is the intended audience? (patients / public / schools / sports clubs / 

workplaces) 
3. What does the audience need to understand? 
4. Where and when should the message be delivered?  
5. What realistic implementable action can the audience practically take? 

e. “Translate this” Take this finding and create ONE of the following for your context: 
i. A social media post (Instagram/Facebook caption, max 3 sentences) 
ii. A patient handout headline + 2 key points 
iii. A WSD community event activity idea based on walking 

f. 2 - 3 groups briefly share; facilitator provides targeted feedback 
4. Interprofessional & Systems Alignment (8 minutes) 

a. Framing spine health within broader health system priorities 
b. Communicating across professions and sectors 
c. Paired discussion:  

i. “Who else needs to hear your message and why?” 
ii. "Who has access to your intended audience and how can you work together?" 

5. Interactive Exercise 2: Build Your WSD Plan (12 minutes) 
a. Examples & discussion 
b. Individual activity: draft a simple 3-step plan 

i. One key message 
ii. One target audience/platform 
iii. One action leading up to World Spine Day 
iv. Peer exchange for feedback 

6. Wrap-Up & Takeaways (5 minutes) 
a. Key insights and practical next steps 
b. Reinforce yearlong engagement and application in practice 
c. Call to action for continued participation 

i. What is the first action you will take within the next seven days? 
ii. "In one word — what’s the one thing you learned from today’s workshop?" 



 
 

 

d. Poll 
i. How confident are you creating public-facing, evidence-informed spine health 

content? 
ii. When you think about promoting chiropractic care through WSD, what feels most 

important to you? 
1. Explaining what chiropractors do (scope of practice) 
2. Sharing evidence on spine health outcomes 
3. Differentiating chiropractic from other spine health providers 
4. Building trust with non-chiropractic audiences 

iii. Which aspect is most challenging? 
1. Selecting the evidence 
2. Communicating the key message  
3. Choosing the target audience 
4. Choosing the format/platform 
5. Posting/distributing the content 
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Poll 

The World's Largest Public Health 
Campaign Dedicated to Spinal Health 



BUS CAMPAIGNS >2.2M

NEWSPAPER CAMPAIGNS >24M

MEDIA (RADIO/TV) >1B

SOCIAL MEDIA >1M

EDUCATIONAL EVENTS (AT LEAST) TEN THOUSANDS 

REACH

Numbers are understated and were collated from the WFC World Spine Competition entries and events 
tagging World Spine Day social media platforms (2025) Interprofessional

Knowledge Translation:  From Clinic to 
Public

1. Clinicians already perform 
a. Findings, diagnoses, prognoses, 

and treatment options. 
b. WSD applies the same skill to 

public-facing communication

2. Messaging should be 
a. Understandable
b. Meaningful 
c. To the intended audience 

3. Evidence-informed messaging 
should reinforce 
a. Physical activity, rehabilitation, 

and other healthy behaviors can 
complement clinical care

ENGAGEMENT
Radio/TV

ENGAGEMENT
Advertisement

Government House, Newfoundland

ENGAGEMENT:
Government

Proclamation, Bloomington, MN 
Ministry of Health Partnership and Collaboration, 
Ghana



ENGAGEMENT:
WFC Competition

Professional Associations: 
• First prize: US$600 
• Runner-up: US$300 

Educational Institutions: 
• First prize: US$600 
• Runner-up: US$300

Clinics/Individual Practitioners: 
• Best entry: US$500

Recognizing & Sharing Innovation

Engagement
✔ VIRTUAL EVENTS
✔ PANEL DISCUSSIONS
✔ ART CONTESTS
✔ SCREENING EVENTS
✔ ACTIVE EVENTS
✔ HEALTH EXPOS
✔ MEMBER MEDIA KIT
✔ MISSIONS WORK
✔ CAREER WORKSHOP

Resources Resources

#EVENTIDEA International Medical University
From Classroom to Clinic: World Spine Day Skills That Carry Into Practice
Bridging student learning and clinical application



29th October 2025

Collaboration at Universiti Malaya (UM)

Asics Running Club

Total Participants: 120

asics asics

UM ARENA

5th November 2024

Collaboration at Heriot-Watt University

HERIOT-WATT UNIVERSITY MALAYSIA

WORLD SPINE DAY 2021
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Chiropractic Association of South Africa

All proceeds will go to World Spine Care Africa

Amplify the message - connecting with and equipping the patient/public

CASA: Chiropractic Assoc

♫CASA: Chiropractic Associa

n of South Africa Follow

of South Africa Original audio

ve're thrilled to announce CAS prand-new campaign!It's the week of World Spine Day, an

Introducing: VerteBabes

A collaboration between CASA and the PCA, aimed at helping you learn how to invest in your spine from

a young age for lifelong spinal health and wellbeing.

From early development to healthy ageing, good spinal habits start young!

Stay tuned to our social media this week for exciting content, tips, and inspiration to keep your spine

strong and thriving!

INNER WINNER

Vinnie is going to teach you
how to stand like an
INNER WINNER.

Stand straight and tall
with your head high.

Put your ears, shoulders,
hips, knees, and ankles

in a straight line like
Vinnie.

Pull your belly button
towards your spine.

TRAP OPENERS

... and Vibes has an exercise
you can do inbetween, called
TRAP OPENERS.

• Breathe deeply and
calmly relax your tummy.

Let your head hang loosely

forward and gently roll it
from one side to the other.

Using your fingers, gently
rub the area just below

the back of your

head on your neck
• Relax your shoulders

and gently roll them
backward.

STRAIGHTEN UP SOUTH AFRICA

1. THE STARS

THERE ARE 3 STARS

The Tilting Star The Twirling Star The Twisting Star

Vibes is going to show you how to stand like a STAR.

TILTING STAR

First stand like a Star

Breathe in as you slowly stretch

one arm over your head.

• Slide your other arm down

your leg.

Slowly tilt your Star to the
other side.

• Relax at the end of the stretch and

DON'T FORGET TO BREAТНЕ

IN AND OUT!!

• Repeat both sides 2 times.

TWIRLING STAR

• Stand like an INNER WINNER

While you are in the star

position, turn your head
to look at the one hand.

Slowly twist your entire spine

to watch your hand as it goes

behind you.
Relax at the end of each stretch, and

DON'T FORGET TO BREATHE IN AND OUT!

Repeat both sides 2 times.

TWISTING STAR

Stand like an INNER WINNER.

• Raise your arms in "hands

up" position.

Bring one of your elbows

across your body while you

raise the opposite knee
towards it.

2. FLYING FRIENDS

THERE ARE 3 FLYING FRIENDS

• The Eagle The Hummingbird The Butterfly

THE EAGLE

• Stand like an INNER WINNER.

Put your arms straight out and pull
your shoulders together in the back.

• Breathe in and slowly raise your

arms until your hands touch together

over your head.

Breathe out and slowly lower your

arms to your side.

• Repeat 3 to 5 times.

THE HUMMINGBIRD

Stand like an INNER WINNER.

• Raise your arms in the

"hands up" position and pull
your shoulders together in
the back.

• Make small backward circles

with your hands and arms.

• Bend at your waist from side

to side while you keep the

circles going.

Keep it going while you count to 10.

THE BUTTERFLY
Stand like an INNER WINNER.

• Put your arms behind
yourhead and gently
pull  your elbows

backward.

• Slowly and gently press

your head against your

hands while you count
to 2.

• Relax and breathe

3. CORE BALANCE/WRAPS

THERE ARE 3 CORE BALANCE/WRAPS

The Tight Rope Throwing Water The Triangle

TIGHT ROPE

Stand like an INNER WINNER.

Pretend the floor in front of you

is a tight rope high in the air.

(NEVER try this with a real rope!)
Take a step forward on the

tight rope.
• Keep your front knee over your

ankle (not over your toes).

• Keep repeating this walk along

the tightrope with one foot in
front of the other.

• Repeat with the other foot forward.

THROWING WATER

Stand like an INNER WINNER.

Stand with your feet wider

than your shoulders.

Twist your hips.
Let your arms flap back and

forth and shift your weight from
knee to knee.

Keep it going while you count to 15.

THE TRIANGLE

Stand like an INNER WINNER.

• Open your legs so your feet are

wider than your shoulders

• Lean to one side until your
elbow can rest on your bent

knee.

Breathe in and slowly raise

your other arm above your

head so your body makes
a trianale (like Vibes).
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If you missed our chat with Jeff Puttergill yesterday for World Spine Day, check it out below. An
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Interactive Exercise 1: 
“Translate This” (12 minutes)

● Why does this message matter to your community?
● Who is your audience? 

(patients / public / schools / sports clubs)
● What do they need to understand?
● What one realistic action you can take?

Interactive Exercise #2:
Interprofessional & Systems Alignment 
(8 minutes)

● Framing spine health within broader health system 
priorities

● Communicating across professions and sectors
● Paired discussion: 

○ “Who else needs to hear your message and why?”
○ "Who has access to your intended audience and 

how can you work together?"

Interactive Exercise 3: 
Build Your WSD Plan (12 minutes)

Simple 3-step plan
● One key message
● One target audience/platform
● One action leading up to World Spine Day

Wrap-Up & Takeaways 

What is your first action 
in the next 7 days?

Wrap-Up & Takeaways 

In one word - what will you do 
differently after today? 

Poll



THANK YOU!


