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Outline:
1. Welcome & Framing (8m)
a. Introduction, objectives, audience context
b. Introduction, WSD background & why the student experience can apply to the workshop
c. Introduction, WSD background & why member national association experience can apply
to the workshop
d. Audience poll
2. From Clinic to Public (5m)
Positioning WSD as a yearlong platform for learning and engagement
a. Tangible examples
b. Knowledge translation in clinical practice
i. Clinicians already perform knowledge translation routinely by explaining findings,
diagnoses, prognoses, and treatment options to patients. WSD applies the same
skill to public-facing communication
ii. Messaging should be understandable and meaningful to the intended audience
rather than written in professional or technical language.
iii. Evidence-informed messaging should reinforce that physical activity, rehabilitation,
and other healthy behaviors can complement clinical care.
c. Examples of effective clinician-driven messaging
d. Linkto patient impact, professional growth, and visibility
3. Interactive Exercise 1: “Translate This” (12 minutes)
a. Small groups (2 - 4 participants)
b. lcebreaker



c. Each group receives a common clinical concept (e.g., posture,
movement, prevention)

i. Effectiveness and cost-effectiveness of an individualized, progressive walking and
education intervention for the prevention of low back pain recurrence in Australia
(WalkBack): a randomized controlled trial

ii. What does the evidence say?

1. WalkBack RCT (Australia) — individualized, progressive walking + education
intervention for prevention of low back pain recurrence
2. What does the evidence say?
a. Walking + education reduced LBP recurrence compared to usual care
b. Simple, accessible, low-cost intervention — no equipment needed
c. Supports the message that movement is medicine for the spine
d. Evidence that patient education alongside physical activity is more
effective than either alone
d. Task: create a short patient-facing message or social media post
i. The exercise should follow a clear progression:
1. Why does the message matter to your community?
2. Who s the intended audience? (patients / public / schools / sports clubs /
workplaces)
3. What does the audience need to understand?
4. Where and when should the message be delivered?
5. What realistic implementable action can the audience practically take?
e. “Translate this” Take this finding and create ONE of the following for your context:

i. Asocial media post (Instagram/Facebook caption, max 3 sentences)

ii. A patient handout headline + 2 key points

iii. AWSD community event activity idea based on walking

f. 2-3groups briefly share; facilitator provides targeted feedback
4. Interprofessional & Systems Alighment (8 minutes)
a. Framing spine health within broader health system priorities
b. Communicating across professions and sectors
c. Paired discussion:
i. “Who else needs to hear your message and why?”
ii. "Who has access to your intended audience and how can you work together?"
5. Interactive Exercise 2: Build Your WSD Plan (12 minutes)
a. Examples & discussion
b. Individual activity: draft a simple 3-step plan

i. One key message

ii. One target audience/platform

iii. One action leading up to World Spine Day

iv. Peer exchange for feedback

6. Wrap-Up & Takeaways (5 minutes)
a. Key insights and practical next steps
b. Reinforce yearlong engagement and application in practice
c. Callto action for continued participation
i. Whatis the first action you will take within the next seven days?
ii. "In one word —what’s the one thing you learned from today’s workshop?"



d. Poll
i. How confident are you creating public-facing, evidence-informed spine health
content?
ii. When you think about promoting chiropractic care through WSD, what feels most
important to you?
1. Explaining what chiropractors do (scope of practice)
2. Sharing evidence on spine health outcomes
3. Differentiating chiropractic from other spine health providers
4. Building trust with non-chiropractic audiences
iii. Which aspectis most challenging?
1. Selecting the evidence
2. Communicating the key message
3. Choosingthe target audience
4. Choosingthe format/platform
5. Posting/distributing the content
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Interactive Exercise 1:
“Translate This” (12 minutes)

@ ® Effectiveness and cost-effectiveness of an individualised,
" progressive walking and education intervention for the
prevention of low back pain recurrence in Australia
(WalkBack): a randomised controlled trial
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e \Why does this message matter to your community?
e Who is your audience?

(patients / public / schools / sports clubs)
e What do they need to understand?
e \What one realistic action you can take?
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Wrap-Up & Takeaways Poll

In one word - what will you do |
differently after today?

Interactive Exercise #2:
Interprofessional & Systems Alignment

e Framing spine health within broader health systerr\‘j\

e Communicating across professions and sectors
e Paired discussion:
o “Who else needs to hear your message and why?”
o "Who has access to your intended audience and
how can you work together?"

Wrap-Up & Takeaways

What is your first action
in the next 7 days?
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